
 

 

CAMPAIGN SUMMARY 
 

GIPPS all kinds of wonder LAND is a new 
campaign to increase visitor numbers in 
Gippsland by showcasing the region’s 
diversity to people living in Melbourne and 
regional Victoria.   
 
 

WHY THE NEW CAMPAIGN? 

 

The Victorian Government’s identified the need for 

a dedicated Gippsland campaign to accelerate 

growth in the visitor economy.   

 

With the assistance of Victorian Government 

funding, Visit Victoria has supported Destination 

Gippsland in developing a new brand platform and 

campaign.  

 

The campaign has been in development for eight 

months and is being launched at a time when the 

region is recovering from bushfires and drought. 

The timing of the launch aims to maximise the 

destination marketing objectives of the campaign 

at a time when the region needs visitors more than 

ever.  

 

 

WHAT IS THE OBJECTIVE OF THE 

CAMPAIGN? 

 

The campaign aims to raise awareness and active 

consideration of Gippsland as a desirable short 

break travel destination for Victorians.   

 

 

 

 

 

It aims to change consumer perceptions of 

Gippsland by highlighting key towns and 

destinations within the region and showcasing 

Gippsland’s incredible diversity via its brand pillars 

including; Paddock to Plate, Water Lovers 

Paradise, Alpine Inspired Adventure, Intimate 

Local Towns and World Class Sanctuaries. 

 

WHO ARE WE TALKING TO? 

 

Intrastate travel (Victorian’s travelling within 

Victoria) makes ups for 82 per cent of all travel 

within the state, with the majority coming from 

Melbourne. 

 

Therefore, this campaign will primary focus on 

Melburnians, the secondary audience being 

regional Victorians.  

 

The campaign will target two distinct markets of 

Couples/DINKS and families, based on research 

on who is most likely to travel to the region.   

 

WHAT IS THE CONCEPT BEHIND THE 

CAMPAIGN? 

 

Victoria is a state full of diverse experiences. 

There’s always more to explore. 

 

There is no region that this is truer of, than 

Gippsland. From pristine coasts to inland lakes, 

snowy mountains to deserted beaches, Gippsland 

is a collection of experiences to suit any taste. It’s 

a region that’s unpretentious, humble and 

grounded; it doesn’t try to compete with other 

regions, it does things its own way. 

 

From perfectly preserved mining towns to 

biodiverse national parks, from ninety-mile long 



 

beaches to lobster and garlic festivals, Gippsland 

marches to the beat of its own drum. 

 

WHAT ARE THE KEY MESSAGES? 

 

• There are all kinds of wonder to be found in 
Gippsland. This includes a plethora of natural 
curiosities from pristine coasts, to inland lakes, 
mountains and winter snow, forests, deserted 
sandy beaches, and lush vineyards. It’s truly 
breathtaking. 

• Gippsland is unpretentious, humble and 
grounded.  

• You’ll find everything you expect and more but 
with an unexpected twist or quirky point of 
difference. In Gippsland, you’ll discover unique 
experiences that will fill you with joy, 
fascination and wonderment. 

• A diversity of destinations/towns that welcome 
you into a sanctuary ripe with natural 
abundance and adventurous possibility, 
leaving you feeling tranquil, tempted and 
hungry for more. 

• Gippsland is ripe year-round with fresh 
possibilities. 

 

HOW WILL THE CAMPAIGN BE 
IMPLEMENTED? 
 

The new marketing campaign will be implemented 

across digital, social media, out of home, print as 

well as further promotion through public relations 

and partnership activity with media publishers and 

conversion partners.  

 

A dedicated website is in development which will 

include information on destinations, experiences 

and make it easy for consumers to book with 

operators listed on the site. 

 

 

 

 

 

 

 

 

HOW CAN INDUSTRY ENGAGE WITH THE 

CAMPAIGN? 

 

This campaign has been led by industry through 

Destination Gippsland in partnership with Visit 

Victoria. Local businesses and operators can join 

the campaign by: 

 

• Using #visitgippsland when sharing posts and 
images on social media. 

• Supporting other elements of the campaign, 
including familiarisation programs and content 
requests. 

• Listing your business and events via the 
Australian Tourism Data Warehouse (ATDW) 
This will give your business a presence on 
major tourism websites such as 
visitgippsland.com.au and the Visit Victoria 
consumer website. Register here 
http://destinationgippsland.com.au/how-to-
create-an-atdw-listing/ 

 

For more information on how industry can engage 

with the campaign, contact Destination Gippsland 

Marketing Manager Alison Conroy 03 5668 214.  

 

 

 
 

 


